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REPLY COMMENTSOF T-MOBILE USA, INC.

T-Mobile USA, Inc. (“T-Mobile”)* replies to comments filed on the Public Notice
(“Notice”) seeking comment on the state of competition in the commercial mobile radio service
(“CMRS") industry, in order to “assist in determining whether or not there is effective
competition in the CMRS market.”? The Commission will use the information it gathersin this
proceeding to produce its tenth annual report on competitive market conditions in the CMRS
marketplace (“ Tenth CMRS Competition Report”).?

T-Mobile agrees with the comments of CTIA-The Wireless Association (“CTIA”) that

the U.S. wirelessindustry continues to be highly competitive, providing consumers with the

! T-Mobile is one of the largest national wireless providers in the United States, with licenses

covering 253 million peoplein 46 of the top 50 U.S. markets. T-Mobile currently serves 17.3 million
customers. Viaits HotSpot service, T-Mobile also provides Wi-Fi (802.11b) wireless broadband I nternet
access in more than 5,000 convenient public locations, such as Starbucks coffee houses, airports, and
airline clubs, making it the largest carrier-owned Wi-Fi network in the world.

2 See FCC Public Notice, WTB Seeks Comment on CMRS Market Competition, WT Docket No. 05-
71, DA 05-487 (Feb. 24, 2005).

3 See 47 U.S.C. § 332(c)(1)(C) (directing the Commission to review and report on the
competitiveness of the CMRS marketplace on an annual basis).



benefits of innovation, choice, and value.* T-Mobile competes nationwide and regionally against
numerous wireless providers, both larger and smaller than T-Mobile, and has found that the
competitive nature of the wireless industry provides the strongest possible incentives to develop
and offer innovative, cost-effective services to U.S. consumers.

THE RECORD SHOWSTHAT THE CMRSMARKETPLACE IS
COMPETITIVE.

A. T-Mobile AgreesWith CTIA That Wireless Competition IsIntense
Throughout The United States.

As CTIA explains, the marketplace performance of the wirelessindustry demonstrates its
highly competitive nature. When measured by fundamental indicia of competition —investment,
innovation, and the ability of customersto choose — the wireless industry is intensely
competitive.> No commenter argues otherwise, although, as discussed in Section |1 below, some
rural carriers attack the wireless industry because of the very competition that it is creating in
rural areas.

Competition among carriers spurs wireless capital expenditures, which cumulatively
exceeded $170 hillion for the industry by the end of 2004.° In just a six-month period of timein
2004, T-Mobile invested more than $1.6 billion dollarsin its network, expanding its capacity,

improving call quality, and reducing the number of dropped calls.’

4 See Comments of CTIA atii, 1-2. Unless otherwise specified, all commentsfiled in this

proceeding on or about March 28, 2005, will hereinafter be short cited.

° See CTIA Comments at 5, 6-9, 10-11, 18-20.
® Seeid. at 5.
! See T-Mobile Website, Call Quality: J.D. Power and Associates 2004 Wireless Regional Call



http://www.tmobile.com/company/2004awards/default.asp

To succeed in the competitive U.S. wireless marketplace, T-Mobile and other wireless
providers are offering new, innovative products and services on an ongoing basis. T-Mobile has
introduced new products and services to meet customers’ needs while upgrading its ubiquitous
GPRS/GSM network on an ongoing basis. In March, 2005, for example, T-Mobile announced
deployment of the Blackberry 7290 Wireless Handheld, which includes quad-band support to
allow customers to stay connected in more than 175 countries worldwide as well as Bluetooth
short-range wireless data support.

T-Mobile continues to expand its Wi-Fi wireless broadband network, which already isthe
largest carrier-owned Wi-Fi network in the United States, with HotSpot wireless broadband
access in more than 5,000 public locations. In 2004, T-Mobile announced that it will provide
high speed Wi-Fi broadband Internet access at Hyatt hotels and resorts across the United States.
T-Mobile also has unveiled innovative solutions like the Sony Ericsson GC79 PC card, whichis
atri-band, combination GPRS and Wi-Fi card that lets customers use laptop computers to access
the Internet and corporate networks via T-Mobil€' s national wireless data network and T-Mobile
HotSpots in the United States and internationally.

As CTIA notes, customers have easy access to information about the myriad of wireless
providers and services through company websites and other consumer-oriented sources.® T-

Mobile' s website, http://www.t-mobile.com, is designed to provide consumers with quick, easy

access to the information they need about the wide variety of T-Mobile’ s phones, service plans,
packages, and its coverage areas. In particular, the recently-introduced Personal Coverage

Check feature on T-Mobile’ s website provides consumers with detailed coverage information,

8 See CTIA Comments at 18.


http://www.tmobile.com

updated weekly.® T-Mobile's goal in this competitive spaceis to provide residential and
business customers with the information they need to choose T-Mobile as their wireless service
provider.

T-Mobile is competing successfully as customers exercise their choices among wireless
providers. T-Mobileis proud to have earned “highest ranking” status in multiple 2004 awards by
J.D. Power and Associates, Inc., including Overall Customer Satisfaction with Wireless Retail
Service, Wireless Customer Care Performance, and Wireless Retail Sales Satisfaction.™

T-Mobile' s experience in the wireless marketplace supports CTIA’ s analysis, and the
Commission’s conclusion in October 2004, that the U.S. wireless marketplace is dynamically
competitive.

B. T-MobilelsCommitted To Competing In The Wireless Marketplace Under
The Commission’s Market-Oriented Policies.

T-Mobile looks forward to participating in the competitive U.S. wireless marketplace as
it continues to evolve and grow. T-Mobile occupies a unique place in the wireless space as a
successful independent national provider, unaffiliated with awireline local exchange carrier, and
the leading U.S. operator of a ubiquitous GPRS/GSM network. T-Mobile believes that the
current competitive marketplace benefits consumers while providing T-Mobile and other carriers

with the opportunity to succeed. T-Mobile strongly supports the Commission’s steadfast

9 See Sascha Segan, T-Mobile Personal Coverage Check Gets“ A” for Honesty, PC Magazine

(Mar. 9, 2005), available at *http://www.pcmag.com/article2/0,1759,1774482,00.asp.

10 See T-Mobile Website, J.D. Power and Associates 2004 Studies, available at http://www.i-
mobile.com/company/2004awards/default.asp. J.D. Power and Associates, Inc. is an established expert in
objective third-party reviews of products and services.

1 See Applications of AT& T Wireless Services, Inc., and Cingular Wireless Corporation for

Consent to Transfer Control of Licenses and Authorizations, 19 FCC Rcd 21522, 21552 57 (2004).


http://www.pcmag.com/article2/0,1759,1774482,00.asp
http://www.t

commitment to competitive principles for wireless carriers and consumers and urges the
Commission not to waver from its pro-competitive wireless policies.

While the wireless marketplace is strong, T-Mobile and some other carriers have a
continuing need for more spectrum to grow and develop new service offerings. T-Mobile views
the planned auction of licenses for Advanced Wireless Services (“AWS’) —the “3G auction” —
as an important pro-competitive action that the Commission should commence as quickly as
possible.? In support of this effort, on March 11, 2005, T-Mobile and the Rural
Telecommunications Group, Inc. (*RTG”) submitted ajoint proposal for revising the AWS band
planin the 1710-1755 and 2110-2155 MHz bands, to better promote competition in all areas of
the country, including rural and underserved areas.™* The Commission should take all steps
needed to make more spectrum available to maintain a strong, competitive outlook for the future.

T-Mobile also agrees with CTIA that the Commission should rapidly reform the U.S.
intercarrier compensation system to eliminate implicit subsidies that unjustifiably flow from
wireless carriersto ILECs.** While such reform is underway, the Commission should grant the
long-pending petition of Sprint Corporation asking the Commission to declare that wireless
carriers may designate separate routing and rating points for the exchange of local traffic.'®

Granting this petition would enable wireless carriers to offer local telephone numbers and local

12 See FCC News Release, FCC To Commence Spectrum Auction That Will Provide American
Consumers New Wireless Broadband Services (Dec. 29, 2004).

13 See Letter from Thomas J. Sugrue, Vice Pres. of Gov't Affairs, T-Mobile, and Caressa D. Bennet,
Gen. Counsel, RTG, to Marlene H. Dortch, Secretary, FCC, WT Docket No. 02-353 (Mar. 11, 2005).

14 See CTIA Comments at 16.

1 Seeid., citing Sprint Corp. Petition For Declaratory Ruling Regarding the Routing and Rating of

Traffic by ILECs, CC Docket No. 01-92 (May 9, 2002).



calling in many rural markets, further enhancing the benefits of wireless competition for
consumers in these areas.

. ASTHE INITIAL COMMENTS SHOW, SOME RURAL PROVIDERS SEEK TO
LIMIT WIRELESSCOMPETITION, NOT INCREASE IT.

A. Rural ConsumersAre Benefiting From Wireless Competition.

T-Mobile and other wireless providers have demonstrated in recent Commission
proceedings that there is significant wireless competition in rural areas.'® The National
Telecommunications Cooperative Association (“NTCA”), an association of rural incumbent
local exchange carriers (“ILECS”), provided evidence of such competition by filing in this
proceeding the NTCA 2004 Wireless Survey Report.'” The number-one concern of NTCA
membersin that survey is competition from national carriers.”® If anything, this demonstrates
that the Commission is achieving its goal of increasing competition in rural areas. Small rura
wireless carriersfiling in this proceeding provide consistent anecdotal evidence of such
competition. For example, Great Lakes of lowa, Inc. (“Great Lakes’) competes with US
Cellular, Midwest Wireless, and Verizon Wirelessin rural lowa.'® Similarly, Mid-Tex Cellular,
Ltd. (“Mid-Tex”) competes with Dobson Cellular, Verizon, Sprint PCS, and T-Mobilein rural

Texas.”

1 See, e.g., T-Mobile Comments, WT Docket Nos. 02-381, 01-14, 03-202, at 5-6 (Jan. 14, 2005);
Dobson Communications Corp. Comments, WT Docket Nos. 02-381, 01-14, 03-202, at 6-8 (Jan. 14,
2005); CTIA Comments, WT Docket Nos. 02-381, 01-14, 03-202, at 7-10 (Jan. 14, 2005).

o See NCTA, NTCA 2004 Wireless Survey Report (Feb. 14, 2005) (attached to comments of
NTCA).

18 Seeid. at 10.
19 See Great L akes Comments at 2.
20 See Mid-Tex Comments at 2. See also Leaco Comments at 2 (competing with Western Wireless,

Sprint PCS, and Nextel in rural New Mexico); Arctic Slope Comments at 2 (competing with Alaska
Communications Systems Inc. in northern Alaska, and stating that it has been informed that Dobson



Rural consumers receive the same types of benefits as other Americans from such
competition. Competition provides rural consumers with better coverage, access to state-of-the-
art technology, and lower rates. As CTIA notes, large and small wireless providers, including
multi-system/multi-market operators, are committed to offering innovative, competitive services
in rural and urban areas across the United States and are doing so now.** These innovative
wireless services help stimulate economic growth and increased productivity in rural areas that
benefit consumers.?

B. The Policy Changes Proposed By Some Rural CarriersWould Interfere With
Competition And Its Benefits To Consumers.

Some rural carriers seek to use this proceeding as a platform to gain regulatory protection
from the competition that they face. The Commission should not retreat from its market-based
spectrum and wireless policies, which are benefiting consumersin rural as well as urban areas.
Rather, the Commission should maintain and extend these pro-competitive policies.

1. The Commission Should Retain Its Current Licensing Rules.

In particular, the Commission should retain its current market-based licensing rules. A

“keep-what-you-use” licensing scheme, advocated by NTCA and some rural carriers,” would be

anti-competitive and inefficient. As T-Mobile has demonstrated, such a scheme would force

Cellular and itsreseller, GCI, intend to provide competitive service in part of its service area); Public
Service Communications at 2 (“PSComm”) (competitive marketplace in middle Georgia).

2 See CTIA Comments at 12-15.
2 Seeid. at 12.

3 See, e.g., NTCA Comments at 3; Leaco Comments at 7.



uneconomic construction in rural areas, devalue rural licenses, and make it very difficult for
licensees to attract investment for rural build-out.?*

Further regulatory intervention is not needed to enable wireless carriersto find
competitive solutions for serving rural America. The Commission’s partitioning, disaggregation,
and leasing rules have had a direct and positive impact on wireless deployment in rural areas. T-
Mobile recently submitted an affidavit to the Commission that describesin detail T-Mobile's
extensive activities in negotiating and compl eting secondary market transactions with rural
carriers since the Commission’ s current rules enabling spectrum leasing went into effect on
January 24, 2004.>> The Commission should keep these rules in place and give them time to
operate even more successfully.

2. The Commission Should Not Intervene In Roaming Negotiations.

The Commission would harm consumers by intervening in roaming negotiations as some
rural carriersrequest.®® NTCA and others discuss rural carriers’ interests in preserving their
roaming revenues,®’ an issue of no benefit to consumers that the Commission should leave to the
competitive wireless marketplace. T-Mobile submits that, in its experience, roaming
negotiations reflect the robustly competitive marketplace in which wireless carriers operate.

Carriers, rural and national alike, bargain rigorously because of the pressures of wireless

24 See, e.g., T-Mobile Reply Comments, WT Docket Nos. 02-381, 01-14, 03-202, at 7-13 (Feb. 14,
2005) (“T-Mobile February 14 Reply Comments”).

» See Affidavit of Heather Pelham (attached to T-Mobile February 14 Reply Comments).
2 See, e.g., NTCA Comments at 4-5.

2 Seeid; see also PSComm Comments at 7-8; Mid-Tex Comments at 3.



competition, and, as T-Mobile has stated previously, T-Mobile deals with all of its roaming
partners as “true competitors.” %

Moreover, T-Mobil€’ s opportunitiesto enter into roaming agreements with some rural
carriers have been limited by incompatible networks. Because many rural carriers have not
deployed GSM technology or operate outside the 1900 MHz band where T-Mobile operates, they
cannot offer roaming servicesto T-Mobile. Asthe number of rural carriers with networks

compatible to T-Mobile increases, T-Mobile will consider additional roaming agreements based

on rates, coverage needs, and network quality.®

1. CONCLUSION.

The record in response to the Notice shows that the wireless marketplace is vibrantly
competitive. The Commission should so find in its upcoming Tenth CMRS Competition Report.

Respectfully submitted,

Cheryl A. Tritt /s Thomas J. Sugrue

Jennifer L. Kostyu Thomas J. Sugrue

MORRISON & FOERSTERLLP Vice President Government Affairs
2000 Pennsylvania Avenue, N.W.

Suite 5500 /s Jamie Hedlund

Washington, D.C. 20006 Jamie Hedlund

(202) 887-1500 Senior Corporate Counsel

Counsdl to T-Mobile USA, Inc.
T-MoBILE USA, INC.
401 Ninth Street, N.W.
Suite 550
Washington, D.C. 20004
(202) 654-5900
April 12, 2005

28 See Letter from Thomas J. Sugrue, Vice Pres. of Gov't Affairs, T-Mobile, to Marlene H. Dortch,
Secretary, FCC, WT Docket No. 04-70 (Oct. 1, 2004) (showing that certain PSComm claims regarding
T-Mobile's roaming activities were procedurally defective and factually baseless).

2 Seeid. at 2.



